rrrrrrrrr

identity

aaaaaa




The purpose of this manual is to clearly and
unambiguously describe the corporate identity of
WDSF Breaking for Gold and to explain how that
identity should be developed in the different
communication applications.

This manual aims, therefore, to normalize and
homogenize the graphic parameters that must be
used, in a uniform way, by all those people in charge
of developing and representing the image.

The correct and consistent use of the WDSF
Breaking for Gold brand will help us achieve the
objectives of identifying and reinforcing it.
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MARK

Corporate standards normalize the correct use of the brand.
Therefore, in order to avoid unwanted results in the implementation of the brand

a series of generic rules must be followed.



1.01 Logo
1.02 Main graphic mark. Color, black and negative versions

1.03 Graphic construction of the brand
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1.01 Logo

The WDSF Breaking for Gold logo is configured with two square shapes, one hollow
and the other with a mass of color, which turn on themselves to give that sense of
movement in keeping with the brand's identity. In counterpoint to this movement,
sans-serif typefaces are used, which enhance the values of innovation and modernity
that we want to associate with the brand.

The white line, simulating that of a brush, also conveys the sensation of movement
associated with dance.

To enhance the message of the logo, in addition to black and white, gold tones are
used.

The logo cannot be broken down for other compaositions, such as; the logo
horizontally, since the identity of the brand would be lost.

Download Download Download Download
.ai .eps .jrg .png
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https://dancesport.box.com/shared/static/wfbchwi1cxugdmuqvkx9hmv3lcl2pprv
https://dancesport.box.com/shared/static/feup9kazzdk6v0x949sghsabjiop09qs
https://dancesport.box.com/shared/static/4a4944ryxml9zzmrk0fkus19gn9lrogj
https://dancesport.box.com/shared/static/9uecugral8imjnppv4y745e1ntlve005

1.02 Main graphic mark

Whenever possible, the mark will be applied in its main version. In the event that it is not
possible for technical reasons, the black and white version will be used.

_Main Version _Negative main version

Download Download Download Download Download Download Download Download
.ai .eps Jjpg .png .ai .eps .Jjpg .png
_Black and white version _Negative black and white version

Download Download Download Download Download Download Download Download
.ai .eps Jjpg .png .ai .eps .Jjpg .png
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https://dancesport.box.com/shared/static/wfbchwi1cxugdmuqvkx9hmv3lcl2pprv
https://dancesport.box.com/shared/static/feup9kazzdk6v0x949sghsabjiop09qs
https://dancesport.box.com/shared/static/4a4944ryxml9zzmrk0fkus19gn9lrogj
https://dancesport.box.com/shared/static/9uecugral8imjnppv4y745e1ntlve005
https://dancesport.box.com/shared/static/mj19787f4jyyx24lw6qcpxb18g7rq9al
https://dancesport.box.com/shared/static/575m0yn4m1woa4rhxtn4up4kqlsz93nq
https://dancesport.box.com/shared/static/534tgvrheoldeql5qc9pogzt50a5u00m
https://dancesport.box.com/shared/static/3anhcoqr8mr6g77mgdyfyt7ixhrwbpc2
https://dancesport.box.com/shared/static/vtv0g04l0zaelhvsp1l143djspftn9v8
https://dancesport.box.com/shared/static/wbzqrc05fpwtaq3r3felbdff2fv2ptbk
https://dancesport.box.com/shared/static/0hhd9jd3lfbgl3ej93801g7dca5b8wob
https://dancesport.box.com/shared/static/xgmlbxpq7hex1ecr8frs4an7w8g50rxw
https://dancesport.box.com/shared/static/2syumf4c822xkesi633zdy2lb6u83q3c
https://dancesport.box.com/shared/static/xzyq0s1qx929wfjawurt2l9y34l9urfe
https://dancesport.box.com/shared/static/1q9ksff9i17niy08gf7czf4a0z1vr10i
https://dancesport.box.com/shared/static/f8kp81h8lirqoihvsjzwf1ng0s3stqgo

1.03 Graphic construction of the brand
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RULES OF USE OF THE BRAND



2.01 Protection zone and minimum reduction
2.02 Chromatic use: The brand on colored backgrounds

2.03 Wrong uses
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2.01 Protection zone and minimum reduction

To ensure the legibility of the brand and its independence from other elements that may
share its visual space, we present on this page the minimum margins of the protection
zone and the minimum sizes in which it can be reproduced.

2X

~_/

2X 2X

20 mm
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2.02 Chromatic use:
The brand on colored backgrounds

Maximum visibility, readability and contrast have to be ensured in all applications. If the
logo is to be applied on non-corporate backgrounds or photographs, it must be applied in
black or white, depending on the brightness of the background.

_Dark non-corporate color background _Light non-corporate background color

_Bark photographic background _Light dark photo background
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2.03 Wrong uses

The brand must always be reproduced following the corporate standards contained in
this manual. In this sense, the colors indicated or the proportions can never be altered.

_Incorrect _Correct
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3.01 Corporate Typography
3.02 Secondary Typography
3.03 Typography for Advertising and Editorial Use
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3.01 Corporate Typography

The corporate typeface associated with the brand in its corporate applications

is Blender.

_Blender Pro Thin
abcdefghijkimnnopgrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€60)*?¢li(@

_Blender Pro Book
abcdefghijklmnnopgrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€60)*7li@

_Blender Pro Medium
abcdefghijklmnnopqrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€&0)*?¢li@

_Blender Pro Medium lItalic
abcdefghijklmnnopgrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567830€6()*?¢lid

_Blender Pro Bold
abcdefghijklmninopqrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€&()*?¢li[@

_Blender Pro Bold Italic
abcdefghijklmnnopgrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€6()*?2¢li[@

-BLENDER PRO HEAVY
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€6()*?¢élifa
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https://dancesport.box.com/shared/static/otfi3bmfu72hptr211vxyojh9e6pf7b3

3.02 Secondary Typography

There is a corporate typeface, used in the logo, that can be used on occasions
when a typeface that is not sans-serif is needed, less formal and more dynamic,
that is used for a headline or to highlight something in particular: Crown Heights.

_Lrwin #ztﬂz{;

7
Bl INOFQRSTOVUNXYZ
772 %56% (TTRIINOFG; X

A third typeface appears in the logo that is typical of the WDSF brand:
Akzidenz Grotesk Extra Bold. This is only used to represent that brand in this logo,
it may not be used in anything corporate of the WDSF Breaking for Gold brand.

_Akzidenz Grotesk Extra Bold
ahcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Download
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https://dancesport.box.com/shared/static/otfi3bmfu72hptr211vxyojh9e6pf7b3

3.03 Typography for Advertising and Editorial Use

For use in publications and advertising material, we suggest the use of Arial font. It perfectly

complements corporate typography, is specially designed for the composition of long texts and

allows its use in three different weights (Regular, Bold and Black) with their corresponding

italics.

_Avrial

abcdefghijkimniopqrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€&()*?¢ i@

_Arial Italic

abcdefghijklmnriopqrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€&()*?:!i@

_Arial Bold
abcdefghijkimnihopqrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€&()*?¢ i@

_Arial Bold Italic
abcdefghijkimniAopqrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€&()*?;!i@

_Arial Black
abcdefghijkimnihopqrstuvwxyz
ABCDEFGHIJKLMNNOPQRSTUVWXYZ
1234567890€&()*?¢ i@
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4.01 Corporate colors
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4.01 CORPORATE COLORS

Color references are the Pantones specified here. If the printing conditions do not
allow its use, the logo may be printed in four colors, or in black. This is the main color
of the brand and the one that should predominate.

Pantone

/7401 C

C5S M12 Y43 K0
R246 G223 B164
HTML #F6DFA4
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4.01 CORPORATE COLORS

Pantone

126 C

C30 M44 Y100 K25
R156 G118 B15
HTML #9C760F
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4.01 CORPORATE COLORS

Pantone

4625 C

C42 M73 Y76 K66
R80 G44 B30
HTML #502C1E
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4.01 CORPORATE COLORS

BLACK

CO MO YO K100
RO GO BO
HTML #000000
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